


Travelling Characteristics for ATH-Scandinavian
market
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The Scandinavians The Greeks

R ﬂ - Holidays (44%) % '

« Holidays (75%
V) ..but also, Business (28%)

« Booking mostly via airlines website

Booking mostly via airlines website (60%),
(68%), or travel agents (22%) but also through travel agents (18%)

« Travelling with partner (52%) or alone Travelling mostly alone (49%) or in couples
(20%) (27%)

» Ticket reservation on average 67 days

Ticket reservation on average 44 days before
before flight flight
* 5 trips/year

6 trips/year

« Average length of trip 14 days Average length of trip 19 days
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